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However, you would be a lucky human resource manager if all of that information on all your salespeople 

was just sitting on a database. So what if you had to go and collect that data? Getting data on all your 

salespeople would be pretty difficult – even if it was possible, it would be expensive and probably time 

consuming. What would be excellent is if we could get an estimate of these population parameters with 

only a sample of the full sales force. But how confident could the HR manager be with a sample of only, 

say, 25 salespeople out of the full 500? Furthermore, how best to take the sample?

I will answer these questions over the course of this chapter, beginning with taking the sample itself. 

The simple random sample is the most basic method of sampling from a population. That said, you 

should remember that there are many methods of sampling, and you will probably cover those in some 

depth in later courses, more specialized to your business area (e.g. market research, business psychol-

ogy, etc.). Sampling is mainly a data collection issue, not an analysis one. However, if we have a simple 

random sample, we are justified in using all of the techniques in this book, which is not always the case 

with other samples.2

2 Again, this is a data collection issue, so outside the scope of this book. However, please do make sure you pay attention 

when you learn about it in other courses. For a simple introduction, check out, Doing Business Research (yes, yes, I know 

I’m always plugging it, but it’s good! Honest!).

Figure 7.1
Sales Data 
in SPSS
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